Giovanna Furlanetto

Furla Group is in continuous expansion.
Founded in 1927 by Aldo Furlanetto, his
daughter Giovanna has been president of
the leather goods company since 1989.
The brand closed out 2017 with a turnover of €499 million, which is a 23.5 per
cent increase compared to the same period in 2016. With 1,600 employees, 90 per
cent of them women, Furla is present in
over 100 countries, with 444 monobrand
stores. Ms. Furlanetto shares an anecdote
to convey the origin of the company’s kin
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spirit. “Dad often told us about his trip as a refugee during the First World
War, on a wagon with a few items he had collected in a hurry. He was an
extremely exuberant boy. He attended business schools and played football. He would work out in the apartment and disturb the neighbors. Then
grandfather decided to find something for him to channel all that energy
into. He took his son to a friend who had a toy store so he could help him
in the shop. After a few days, when grandfather went to see how things
were going, the friend was quite satisfied because the boy had put the
warehouse in order, he was autonomous, full of ideas, and seemed already to be giving orders. He stayed there for a few years. When Dad left
for military service, the shop owner accompanied him to the station and
was crying because he knew he would never have him back again: being
an ambitious boy, he would go on to create something on his own.”
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Ms. Furlanetto’s composed demeanor might give the impression that her running
of the family business is an effortless endeavor. She explains that “to be an entrepreneur you must be one instinctively, or at least have an inherent talent.” And what
was Aldo Furlanetto’s instinct? “To focus on leather goods. In the beginning he sold
fashion products and accessories. He was an enlightened man, very human, ethical.”
Noble characteristics that continue on, demonstrated, for example, in this period as
the Furla Group joins the no fur movement: starting from the Cruise 2019 season,
the women’s and men’s collections will be made of ecological fur.

Eco and Bio are words that appear to resonate well
with Furla’s vision. When asked which bag has a special place in her heart, Ms. Furlanetto indicates the
Mantra bag, which is with her at the moment: “This
one. It is a model that I produced ten years ago, and
then I reintroduced it. It is made of vegetable tanned
leather, a traditional ancient manufacturing technique that uses plant-based substances, such as tannin from chestnut wood. Treated this way, the leather
ages without getting ruined, and thanks to the particular coloring process, it takes on warm and natural
hues as time goes by and the bag is used. It has an
appreciable bio value, which I like.”
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So, as Furla continues to broaden its horizons, what are its short-term
goals? “We are also going to disembark in New Zealand, for example.
Only today I was talking to our CEO, Alberto Camerlengo. You have to
constantly re-evaluate yourself. The stores must be renewed regularly.
After six years you are already out of date. Before the store concepts
were geared toward Asia, but now they must target the millennials who
prefer less elegant, laid-back shops. I would also like to make our customers aware of all the activities we are doing in the art world. Few of
them know about them.” In fact, since 2000 the fashion house has been
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a facilitator in creating a liaison between
the fashion industry and the arts. “Culture
nourishes the soul, thought, and creativity. And the fashion world is so thirsty for
research and innovation that it can benefit from contact with artists: a driving force
for the future. My father always maintained
that we should nourish ourselves with culture and knowledge. They are investments
that return in everything we do. Art offers
answers, direct and indirect, to many of the
business world’s questions. You do something with the hope of bringing a new perspective to people. I start with myself. It
is a way for us to become more cultured.
Our work has the continuous challenge to
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innovate, to change, so we need to be stimulated, too. You cannot sit
back on what you have already done. These days you cannot relax even
for a semester. Everything goes fast, so having an inventive mind projected forward is essential.” With each of us in such a hurry nowadays, Ms.
Furlanetto offers a remedy to our frenetic lives: “art puts us in front of
something unexpected and thus forces us to make an abrupt hault. The
artist compels you to take a look inside.”

